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Total No.of Samples:
Cumulative: 7,167
This Round: 1,232
Time Period:Sep.18-25,2025
Methodology: CATI

Gender Samples
\EE 52%

Female 48%

Social Group Samples

Others 1%

SC (Scheduled Caste/Dalits) 20%

ST (Scheduled Tribes) 2%

OBC & EBC

(o)
(Other Backward Classes) A

UCH (Upper Caste Hindus) 16%

Muslim 17%
Geography Samples
Urban 30%

Rural 70%

Volume: SV005/3



Volume: SV005/3

PATLA:
T=ft: 7,167
SYTROTH: 1,232
gy 31af: 18 - 25 AR, 2025
Rt : & (CATI)

ufasrd (%)

52%

48%
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VOTE VIBE

T2 1: AT I a1ed oh URaR & g1 ¢ faarg & s fha yepr 3@ 82
Q1l:Howdoyouview the ongoingdispute withinLaluPrasad Yadav's family?

Overall Results (AT 9Rom™)

Response (Tfafdsar) Pe(;“%r;tr:lr?e

No electoral impact (12 Teird Ta3iTd oT&l)

It will negatively affect RID/MGB performance
(3T®BT 2ToTe [HEPTGdE & UG efel Ue sTdhTeTeid UHTd UsIm)

Don’t Know [ Can’t Say (JdT o1&l [ &g sTél ddba)

Geography Wise Results (3me & 3gaR aRom)

S EL T No Electoral Don’t Know / Can’t

Impact (18 qerrdt | say (TdT Tl [ HE
W3{Td oT&l) Tl Hebd)

42.8% 25.6%

47.0% 24.4%

No Electoral Don’t Know [/ Can’t

Impact (B8 Foirdt
UHTd oTel)

48.2%
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Impact No Electoral Don’t Know [ Can’t Say
Age Group( 3 a3f) AL Impact (vra 5Tt/
( faiTa) (b1 gorrelt yamTa oTdt) e oTEl dabdl)
18-24 years 27.30% 42.90% 29.80%
25-34 years 29.50% 48.60% 21.90%
35-44 years 31.10% 45.00% 24.00%
45-54 years 24.70% 46.90% 28.40%
55+ years 34.00% 45.30% 20.70%
r = n De T T
Negative
Caste/Community Impact No"l::c;t:tral Don’t Know [ Can’t Say
GUG SPBTRIIHD qdl sidl | b€ oTél debal
Scheduled
Caste/Dalits 24.20% 37.20% 38.60%
(3re1gfa nfd/efSa)
Paswan/Dushadh
60.00% 24.50% 15.50%
(urEraTsi/quTer)
Scheduled Tribe
24.10% 55.40% 20.40%
(3re1gfa Totenfa)
Yadav (T1ed) 13.80% 70.60% 15.70%
Non Yadav OBC (312
35.00% 38.20% 26.80%
areq 3itdtedt)
EBC (Fft=f) 27.80% 40.70% 31.60%
Upper Caste Hindus . . .
(ElT:I'Uf c 46.60% 30.80% 22.50%
Muslims (S[&H34AT) 20.80% 50.90% 28.30%
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d1/;r%ﬁ
Brief Analysis of Q1 (4811 srr&fare fasayor)

The family dispute withinLaluPrasad Yadav'sfamilyisviewedas
having noelectoralimpact by nearly halftherespondents (45.8%).
Interestingly, Yadav community members are most optimisticabout
noelectoralimpact (70.6%), while Upper Caste Hindusare most
pessimistic (46.6% expect negativeimpact).

AT TS a16d &b URAR & iar ot v@ utRaRes faare et eror snd Sarerarsit
(45.8%) AT SR A USA hraadgl g | Reauaagg g fhagaagerms
ST AT STER T US ohl A TaH FATST HTATATE 6 (70.6%), STarfeh darof g,
Gd ST AT @ (46.6 % ThRTcHh IR A Iuflg Fad @) |
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VOTE VIBE

Q2: Accordingtoyou,whatisthebiggestissueinthe Bihar Assembly election?
"1 2: 319 SgER AR Ay g d ga@ asrqeraan g?
Overall Results (FaaaRumm)

Percentage

Issue (zT) (vf3erd)

Unemployment and migration (SEIT19TIEL 3{i2 U&Tae) 38.4%

Vote theft [ Vote Chori (a1 =iidl) 15.7%

Corruption, Law and order (3<CI=ITE, HTslel 3{1T ATERIT) 13.0%

Education and health services (fafar 3 E‘IRZI@?:ITE?) 7.6%

Price rise (L) 7.2%

Prohibition / Liquor ban (2RTd&d1) 4.7%

Electricity, roads, and water (fS5Te3t, @iges 3iie ursil) 4.4%

Geography Wise Results (3me & 3gaR aRom)

Issue (zT)

Unemployment and migration (SEIT19TIEL 3{i2 U&Tae)

Vote theft /| Vote Chori (dlc Tidl)

Corruption, Law and order (8/SCTRITE, Whefal 3T aeel)

Education and health services (fetef 3iT gareed JaTg)

Prohibition / Liquor ban (2r2TSe<!)
Electricity, roads, and water (foTat, T8 312 UTsft)
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VOTE VIBE

Q2: Accordingtoyou,whatisthebiggestissue inthe Bihar Assembly election?
"1 2: 319 SgER AR Ay g d ga@ asrqeraan g?
Gender Wise Results (feirar afRomy)

Female (31fgT)

Vote theft / Vote Chori
(ate Tid)

Corruption, Law, and

(erRTaEdt)

Electricity, roads, and

water (e, &b 3ile
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VOTE VIBE

Q2: Accordingtoyou,whatisthebiggestissue inthe Bihar Assembly election?
"1 2: 319 SgER AR Ay g d ga@ asrqeraan g?
Age wise Results (311g & 3R IROMH)
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VOTE VIBE

Q2: Accordingtoyou,whatisthebiggestissue inthe Bihar Assembly election?
"1 2: 319 SgER AR Ay g d ga@ asrqeraan g?
Caste Wise Results (snfaar alRomy)

Dusadh/
Paswan

(gemer/
qrddie)

Other SC
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Brief Analysis of Q2 (W1 2 shr Sfatd fascwor)

Unemploymentand migrationemerge asthedominantconcern
(38.4%), particularlyamong Yadavs (48.2%) and the 25-34 age
group (47.3%). Vote theftisasignificant concernforMuslims (33.4%),
highlighting electoralintegrity issues. Women prioritize education
and healthservicesmorethanmen (9.8% vs 5.6%).

RIS 3R U= Wia a1 (38.4%) S IR &, @I a1edl (48.2%) 3R
25-34 A At (47.3%) dta | gaemEi (33.4%) g ate o gan tiofiz e
w1 v g, st gaTdt g arar & qei ol SSITR aheer & | afgend gosl hr gend
frem sfik w@rRg Aarsii ol rfdar urafAerard N @ (9.8% TTH 5.6 %) |
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VOTE VIBE

Q3:lIf youoramember of your family receives ¥10,000 under the MahilaRozgar
Yojana,howwillyoureactinterms of votinginthe Assembly election?

w1 3: gfe 3mueht a1 31Tueh yRaR & fohell gem sl afgerAsTR AisiT haga 10,000 Fud
e &, At Ry g A gaga hded A smuhramufaferar gifi?

Overall Results (FaaaRumm)

Response (Ufafdsar) Percentage (Afdera)

Will continue to vote for MGB (TS &It ) dic SoTT GITel 2&ial) 34.9%

Will continue to vote for NDA (TSTSIT &1 dle &6 HTdl 2aa) 34.8%

Don’t Know [ Can’t Say (o7& adT [ 5T&t &g dhq) 13.4%

Will vote for Jan Suraj (STe1 HeToT &1 dle 391) 11.0%

Will change mind and shift vote from Jan Surcu or MGB to NDA

Continue

NDA (Cadle
1 et 2Ea)

Continue
Y [c] 3
(AEPTSH e
&1 AT 2@ )

Continue Jan
Suraj (val
HeToT i oIret
TA9N)

Shift to NDA
(vordie &6t 3ife
felue &ea)

5.8%

Don‘t Know [
Can‘t Say
(CHECIEE
HE dbhd)

Continue

NDA (Cadle
1 et 2Ea)

Continue
Y [c] 3
(AEPTSH e
1 el 2&N)

Continue Jan
Suraj (val
HeToT i oIret
TA9N)

Shift to NDA
(vordie &6t 3ife
felue &ea)

Don‘t Know [
Can‘t Say
(CHECIEE
HE dbhd)




#StateVibe

Q3:If youoramember of your family receives ¥10,000 under the MahilaRozgar
Yojana,how willyoureactinterms of votinginthe Assembly election?

w1 3: gfe 3mueht a1 31Tueh yRaR & fohell gem sl afgerAsTR AisiT haga 10,000 Fud
e &, At Ry wrga A gagm hded A smuhramufaferar gifi?

Age wise Results (311 & IR IROMT)

a
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VOTE VIBE

Don’t Know
[ can't say

(&t uan/




VOTE VIBE

#StateVibe

Q3:If youoramember of your family receives ¥10,000 under the MahilaRozgar
Yojana,how willyoureactinterms of votinginthe Assembly election?
w1 3: gfe 3mueht a1 31Tueh yRaR & fohell gem sl afgerAsTR AisiT haga 10,000 Fud
e &, At Ry g A gaga hded A smuhramufaferar gifi?
Caste Wise Results (snfaar alRomy)

Continue

NDA (Codle
oTdl 2a)

Continue

MGB (Taufidft
Tt ei)

Continue Jan

suraj (ool

el ordl T&)

Shift to NDA

Don't Know [
Can‘t Say
(Tar =it | sTet
e ddhd)

9.2%
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Brief Analysis of Q3 (%1 3 s fasawor)

TheMahilaRozgar Yojanashowsastrongimpactonvote switching
(5.8%), considering aclose contest, with equal supportforcontinuing
withcurrentpreferences (NDA:34.8%,MGB:34.9%). Thescheme
appears more effective among younger voters for MGB, while older
votersleantoward NDA. Caste-based voting patternsremainstrong
despitethe welfare scheme.

AT AR TSI, S HeRTaA hi & §U, AN T&eT R AT e feared g
(5.8%), 3R AlsrarurafAdRarsit (TH31g: 34.8%, THSHI: 34.9%) Sl STRI@A &
oA A= oft Rt 8 1 ag atsr gasiidt d garaagarsi s da sarer
g9t Uit glet 8, STafh g aaarar gadig dht SR gehd & | AT R gieTT &
ATaS]E SIfa- TR Aae™ ded Asgd a1 g gl
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Q4:Howdoyouviewthecorruptionallegations made by PrashantKishor
againstBJP/JDU leaders?

UL 4: MISTU1/STeg Aa13ii o AT uernd fheiR gRIRG 71Q yerar & iRiul &t eima fore

UhR 3T &?

Overall Results (AT 9Rom™)

Response (Ufdfdsar)

Percentage

CIGEG))

It will negatively affect NDA's performance in the election (Ug

& TeiTd WgefoT Bl SThTelcdc &U & TaiTfdd beIm)

49.6%

No electoral impact (12 Teirdt TaiTd aT&t)

36.0%

Don’t Know [ Can’t Say (JdT o1&l [ 5T&l &g ddbq)

Geography Wise Results (3me & 3gaR aRom)

Negative Impact
(cThTeTcHA YalTd)

No Electoral Impact

(Y gorrdt watma
oTdl)

14.4%

Don’t Know [/ Can’t
Say (qdrstel [ oTdt
hE dchd)

Negative Impact
(cThTeTcHA YalTd)

No Electoral Impact

(Y gorrdt watma
oTdl)

Don’t Know [/ Can’t
Say (qdrstel [ oTdt
hE dchd)
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VOTE VIBE

Q4:Howdoyouviewthecorruptionallegations made by PrashantKishor
againstBJP/JDU leaders?

UL 4: VISTU1/STeg Aaraii o R uarnd fh iR gRIRG 7T¢ yerar & iRiul &t eima fora
UhR 3Ed 8?

Age wise Results (311 & 3R gRom)

Neaative Impact No Electoral Don‘t Know [/ Can’t
(EIT:?:‘IE]?::‘I?:F ulzna) Impact (18 qerrdt| say (Tdr 7l [ Tl
UHTd oTdl) HEABA)




VOTE VIBE

#StateVibe

Q4:Howdoyouviewthecorruptionallegations made by PrashantKishor
againstBJP/JDU leaders?

UL 4: MISTU1/STeg Aa13ii o AT uernd fheiR gRIRG 71Q yerar & iRiul &t eima fore

UhR 3T &?

Caste Wise Results (Sifaar afRoma)

Caste/Community

(enfd /&)

Negative Impact
(cThTeTcHA YalTd)

No Electoral Impact

(P ettt waima
G

Don’t Know [/ Can’t

say (9ar sTel | et

Muslims (JfE3a1)

21.1%

adav (d1ed)

Upper Caste Hindus

(FrauffEq)
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Brief Analysis of Q4 (5131 4 s Efare fasayon)

PrashantKishor's corruption allegationsare seen as potentially
damaging by nearly half therespondents (49.6%). Theimpactis
mostbelieved by younger voters (25-34 agegroup:57.5%) and
traditional opposition voterslike Muslims (64.3%) and Yadavs
(61.4%).Upper CasteHindusare more skeptical of the electoral
impact.

TR 3T ITREGTATSHT (49.6%) A Heria foheR & YeTaR & RIgT st Safaa =g
QIR g AT 8 | JATHAGTAT (25-34 3G a: 57.5%) R (64.3%) 3R
q1ed (61.4%) 4 URuRek fAuaft aera sa uva ot Ga@ sarer A 8 | Favi fag,
AT UHTI Bl AR FATET AT H G |
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8 i
@ J 1O J S C C ole J 10 L1 CQIC » @ ANe @ @ @
] K2 NG g U v C
OverallRe OIRT
Response (Ufafdsar) Pe(';%r;tr?f)]e
It has energized RJD workers (S8 3TEuist BIAbdl 341 bl o
farg) ‘°

No electoral impact (12 Teird Ta3iTd oT&l) 25.9%
It will create difficulties for seat-sharing negotiations within 12.1%
the MGB (TSIt & aftae Hie 2rafdun araf A B3 dar Heam) e
Don’t Know [ Can’t Say (JdT o1&l [ 5T&l &g dhq) 9.4%
It will influence the voting decisions of floating voters (Ug 8.7%

31 (f&d91 diee) Aderdrsil & Adera faufa &) uaifdd weam) e

Energized No Impact Seat-sharing| Influence |Don’tKnow /
Location RJD (3fTeoist (aﬂf;aﬂa Issues (e Voters Can't Say
(zn) &1 IdTRd RN A |(Aderarsi B | (uar o1t [ gt
fdsar) Tel) HATTC) [TATAA BeIN)| HE dha)
Urban (2rgdt) 42.8% 29.4% 9.0% 9.1% 9.9%
Rural
44.3% 24.5% 13.5% 8.6% 9.2%
(Smefior)
Energized No Impact Seat-sharing| Influence |Don’tKnow /
fam)| RIP (3meadt P Issues (e Voters Can‘tSay
Gender (I5) 25 vemfaa (Eﬁaa'g“;"a AR A | (FdeTarsi @ |(aan o1l | T
fdsar) HATTC) [TATAA BeIN)| HE dha)
Male (J&W) 47.3% 25.4% 10.7% 8.2% 8.5%
Female
40.1% 26.6% 13.6% 9.4% 10.4%
(afEe)
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Q5:Howdoyouseetheimpactof TejashwiYadav's Bihar AdhikarYatra?
U 5: A& greg H fagR sifeR AT A sma FATaME SE@a 8?

Age wise Results (311 & 3R IROmT)

Seat- Influence

- Don’t Know
sharing Voters /

Can’t Say

(qarordt | it




VOTE VIBE

#StateVibe

Q5:Howdoyouseetheimpactof TejashwiYadav's Bihar AdhikarYatra?
U 5: A& greg H fagR sifeR AT A sma FATaME SE@a 8?

Caste Wise Results (Sifaar afRoma)

Energized

No Impact
(BEama
GE)

Seat-sharing
Issues (&Hie
erafear &
HASTC)

Influence
Voters
(Fraerarsit &1
TATAd dBeIm)

Don't Know [
Can‘t Say
(Tar =it | sTet
e ddhd)

5.2%

4.6%

5.5%
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Brief Analysis of Q5 (%1 5 s dfared fasawor)

TejashwiYadav'sBihar Adhikar Yatraisseenasprimarily energizing
RJD workers (43.8%), especiallyamong Yadavs (76.7%) and younger
voters.However,it'salsocreating some concerns aboutseat-
sharing negotiations withinMGB (12.1%).Upper Caste Hindus are
most skepticalof itsimpact (50% see noelectoralimpact).

dureht argg Fi fagr sifder g ot qega: ToTg erdadalsil (43.8%), @R
g1edl (76.7%) SR AT A Tarsit # ST WRA ATAT AT SATIET 8 | gTeifch, T8
HENTSE YA (12.1%) o HieR Hie dear f aradia ol da o Riard i dara @t
& | gauf fgg g9 UvTa Rl A aa ST HIT A § (50 % F8 TN U1 181
"D |
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#StateVibe

Q6: Whatimpactwillthe Al video of the PMand his mother, posted by the Bihar
CongressonX,haveinBihar?

U 6: fAgR il ZRT v W= Uit fohg o narwsh sfiR I<h A h gens fifemt srrfagr A e

UHTT TST?

Overall Results (a1 gRom)
Response (Ufdfdsar)

Percentage (Afdera)

No electoral impact (12 Teirdt TaiTd aT&t)

49.8%

It will make emotionally charge NDA workers (Jg Celsit

31 B HTdSITEID U & Wfed H29m)

22.5%

It will influence the voting decisions of floating voters (Ug

(fzd91 dtee) AAaerdrsif & Aders favfa &) waifdd we9m)

14.7%

Don’t Know [ Can’t Say (JdT o1&l [ 5T&l &g ddbq)

No Impact (13
Wa{Td sTal)

Emotional
Charge NDA

Influence Voters
(FraeTarsit &1
AT Ad oHevm)

13.0%

Don’t Know [
Can’t Say (Udr
&l | STt BE
Hbd)

No Impact (13
Wa{Td sTal)

Emotional
Charge NDA

Influence Voters
(FraeTarsit &1
AT Ad oHevm)

Don’t Know [
Can’t Say (Udr
él | Tt BE
Hbd)

13.6%

12.4%
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VOTE VIBE

Q6: Whatimpactwillthe Al video of the PMand his mother, posted by the Bihar
CongressonX,haveinBihar?

U 6: fAgR il ZRT v W= Uit fohg o narwsh sfiR I<h A h gens fifemt srrfagr A e
UHTT TST?

Age wise Results (311 & 3R IROmT)
Emotional

Charge NDA Influence Don’t Know [
Age Group Voters Can’t Say (Udr

#StateVibe



#StateVibe

VOTE VIBE

Q6: Whatimpactwillthe Al video of the PMand his mother, posted by the Bihar
CongressonX,haveinBihar?

U 6: fAgR il ZRT v W= Uit fohg o narwsh sfiR I<h A h gens fifemt srrfagr A e
UHTT TSTT?

Caste Wise Results (Sifaar afRoma)

Emotional
Charge NDA Influence Don’t Know /[

No Impact (13 Voters Can'tSay (UdT
U3HTd oTdl) ‘ (Aderaii® | ol /i e
gHTfdd SHeIm) dbd)
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Brief Analysis of Q6 (%1 6eh1 Gfatd fasciwor)

The Al videocontroversyislargely seenashaving no electoral
impact (49.8%),thoughitmay emotionally chargeNDA workers
(22.5%).Upper CasteHindusare mostlikelytoseeitasenergizing
NDA workers (39.5%), while tribal communities see minimalimpact
(73.6% noimpact). Thecontroversy appearstohavelimited
influence onfloating voters.

Al R fRare s gamdt 3reR (49.8%) AT AFATSIIGET S, §Teliich dg TSI
FrfRaf3il Y MTa-ITeHeh =g @ UHfad e SahdT g (22.5%) | Hauf fgg sa gadie
Frdhatei & ST vRA ATATATA & (39.5% ), STafeh srfears axeral R gHqahT
Agd HH TR USATE (73.6% hiE rERTa1) | 39 faane a1 weifén (Ramatez)
Aaerdsi RAAMauamausariRa wEra|
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VOTE VIBE

Q7:Whatroledoyouthink PrashantKishor's Jan Surajparty will play inthe Bihar
elections?

U2 7: TR AT & foh varia faherk &Y s grier urél fAgr gama d aan (ffaes fRaafi?
Overall Results (71 aRomT)

Percentage (Afderd)

56.3%

Kingmaker in a hung assembly (f2ic faemsrdai A fadordide) 15.8%

Very poor performance (9gd &1eTd WgefeT) 9.9%

Don’t Know [ Can’t Say (JdT o1&l [ o1&l &g ddbq) 9.6%

8.4%

Geography Wise Results (3fmie & 3gaR aRom)

Don‘t Know [
Vote Cutter | Kingmaker Can‘t Say

(1d Raioi)| (R Performance : i e
(TTeTd ueefst) PEaDA)

Poor Become CM

Don‘t Know [
Vote Cutter | Kingmaker Can‘t Say

(@1a Rammers)| (Boraiee) Performance : i e S
(TTeTd ueefst) PEaD)

Poor Become CM

8.7%

10.6%
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VOTE VIBE

Q7:Whatroledoyouthink PrashantKishor's Jan Surajparty will play inthe Bihar
elections?

U2 7: TR AT & foh varia faherk &Y s grier urél fAgr gama d aan (ffaes fRaafi?
Age wise Results (311 & 3R IROmT)

Don’t Know /
Age Group 3 Can’'t Say
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VOTE VIBE

Q7:Whatroledoyouthink PrashantKishor's Jan Surajparty will play inthe Bihar
elections?

U2 7: TR AT & foh varia faherk &Y s grier urél fAgr gama d aan (ffaes fRaafi?
Caste Wise Results (sifaar alRom)

Don't Know [
Vote Cutter | Kingmaker Can‘t Say

(31d Raieis)| (R®e) Performance : i ey
(T1eTe weefst) PEaD)

Poor Become CM

7.1%
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Brief Analysis of Q7 (5131 7 sr1dfare faseyor)

JanSurajispredominantly viewed asavote-cutter (56.3%), with
older voters more skepticalthanyounger ones. Upper Caste Hindus
seethehighest potentialforthe kingmakerrole (23.0%), while tribal
communitiesaremost dismissive (74.2% vote cutters).

ST GRTST hl g d: dieehed (56.3%) HIFTSITET 8, 3R gaT AagIarsii &l ger-m s
g% Adera 58 diepe sarar derdt ¢ | gavf fgg ga fhmiaw i e A sed samar
HHTIATHTA & (23.0%), STafch sfearit aera s Ga@ FRTAaRA 6 (74.2%
dtedhean)|
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Q8:Haveyoudecidedwhoyouwill voteforinthe Biharelections?

"l 8: T AU ag o feran @ fas RigrgAma & s frd ate &

Overall Results (AT 9Rom™)

Response (Ufdfdsar)

Percentage (Afdera)

Yes (2T)

56.3%

No, WI|| decide after the announcement of candidates (EI'éT

&} TeoTT & a1¢ fatufa S91)

26.7%

No, will decide in the last few days (aT&, 3MfAd $& fasit A

oofg S397)

7.2%

No, will decide on the voting day itself (T&t, AdeTel & faat

oofg S397)

5.5%

Don’t Know [ Can’t Say (JdT oTdl [ 5T&l &g ddbq)
Geography Wise Results (3fmd & 3gaR aRom)

After
Candidates
(3Fftearel it
HIYOT & 1<)

Last Few
Days (3f&d
B faaii )

Voting Day
(AdcTeT &
feT)

4.3%

Don‘t Know [
Can‘t Say
(Tar =it | sTet
e ddhd)

After
Candidates
(3Fftearel it
HIYOT & 1<)

Last Few
Days (3f&d
B faaii )

Voting Day
(AdcTeT &
feT)

Don‘t Know [
Can‘t Say
(Tar =it | sTet
e dbhd)

27.6%

7.9%

4.3%

25.7%

6.5%

4.3%
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VOTE VIBE

Q8:Haveyoudecidedwhoyouwill voteforinthe Bihar elections?

"l 8: T AU ag o feran @ fas RigrgAma & s frd ate &

Age wise Results (311g & 3R IROMH)

Decided |Candidates Don t'K“OW/
Age Group (@i : Can'tSay
(3MIHE) | o) .

55+ years

(55+E|'Gf)
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VOTE VIBE

Q8:Haveyoudecidedwhoyouwill voteforinthe Bihar elections?

"l 8: T AU ag o feran @ fas RigrgAma & s frd ate &

Caste Wise Results (Sifaar afRoma)
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Brief Analysis of Q8 (31 8 srrEfart fassyor)

Most votershavedecided their choice (56.3%), withurban voters
moredecisivethanruralones(66.9% vs 51.8%). Younger voters show
morecertainty, whileolder voters prefertowaitforcandidate
announcements. Upper Caste Hindusare mostdecisive (66.9%),
suggesting stronger party loyalty, while Muslims show more
uncertainty (47.6% decided).

SrfApirAdeaTs A Syt ydig ag R el 8 (56.3%), AgA A Tar urior
AdgTaTsil hl ga-TH varer Furfae & (66.9% T91 51.8%) | JaT H&TT SATET
& 1 gauf fig e sarerfAufas & (66.9%), Siturél & ufa sarerawred safarg,
StaIfoh gaeHT= warer sifRfgaarfiar g (47.6% A haenaz foarg) |
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Key Findings:

Issue Priorities:

e Unemploymentand migrationdominate concerns (38.4%)

o Votetheftisasignificantconcern,especiallyamongMuslims (33.4%)
¢ Womenprioritize educationandhealthmorethanmendo

Family Dispute Impact:

e Lalufamilydisputeseenashavingnoelectoralimpact (45.8%)

e Yadavsare mostoptimisticaboutnoimpact (70.6%)

e Upper Caste Hindusare mostconcernedaboutthe negativeimpact (46.6%)

Welfare Scheme Effectiveness:
o MahilaRozgar Yojanashowsstrong vote-switching potential
e Equalsupportforcontinuingcurrentpreferences (NDA:34.8%,MGB:34.9%)

PrashantKishor'sInfluence:
e CorruptionallegationsseenaspotentiallydamagingtoNDA (49.6%)
e JansSurgjisviewed primarily asavote-cutter (56.3%)
e LimitedbeliefinCM prospectsforPK (8.4%)

Campaignimpact:
e Tejashwi'sYatraenergizesRJDworkers (43.8%),especially Yadavs (76.7%)
e The Alvideocontroversyhaslimited electoralimpact (49.8%)

Voter Decisiveness:
e Themajority hasdecidedvoting preference (56.3%)
o Urbanvotersare moredecisivethanruralvoters(66.9% vs51.8%)
e Youngervotersshow morecertainty thanolderones

Demographic Patterns:
o Strongcaste-basedvoting preferencespersist
o Age-based polarizationisevidentinmultipleissues
o Genderdifferencesinissue priorities, butsimilarvoting patterns

The poll suggests a competitive election with unemployment as the key issue, while welfare
schemes couldimpact voting patterns.
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q&=q fAserd (Key Findings):

qel h mmufA&and (Issue Priorities):
o« SRISHTRT 3R 9T 9o 981 i1 8 (38.4%)
o dic IR Gep gy f&ar 8, fatve Afees g # (33 .4%)
. AfgaTy fArerm 3R g st goul di go-T # il A8 <l 8

TReni¥es faare &1 uMTe (Family Dispute Impact):
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o Uik & Tl 9 i T iR HEa oy (8.4%)

ﬂ?ﬁﬁ SIf VAT AT 3R (Campaign Impact):
o JSTE hT AT 7 STRSTS! RISl aht Joll & (43.8%), TAIweRR ATl 7 (76.7%)
. Q3TS it faarg s gAret gara i 8T (49.8%)

Heerar < fAuTiaerdr (Voter Decisiveness):
o IgHA A 37U AT uHE qg R off € (56.3%)
o G AT TTHIOT eht o1 # 31fereh fAuTiaes 8 (66.9% ST 51.8%)
« AT AATAT ST <l gorT | Sifereh FAfgyaar fiard §

ST 92 (Demographic Patterns):
. STfa-smena aifé de- woted & 5 gu &

. 3 HEI W M-3R glefierior Te g
o TEI ohl grafichdrall # oiffen SidR, wfch aifdTt e et ¥\

gg "deror Uah ufasadi g Y 3R THchd ohedr g, S8l RIS & a1 JeT g, STafch hedToehR) gier-rd
aifés de=f ot gawfad &= gepdht 81
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About VoteVibe

Introduction

VoteVibe is at the forefront of political research and sentiment analysis,
dedicated to uncovering the underlying emotions that drive voting
behavior. Our mission is to provide a nuanced understanding of the
electoral landscape, helping stakeholders navigate the complexities of
voter sentiment. Through cutting-edge methodologies and
comprehensive data analysis, we offer insights that go beyond traditional
polling, capturing the essence of what truly influences voter decisions.

Our team is committed to delivering accurate, insightful data that
empowers our clients to make informed decisions. At Vote Vibe, we
believe that understanding the electorate’s 'vibe' is crucial to navigating
the complex landscape of modern politics.

ResearchMethodology

www.votevibe.in | connect@votevibe.in | +91 9820 176 992
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About VoteVibe

Bouquet of Offerings

Founder

Amitabh Tiwari is a distinguished political
commentator and strategist, renowned for his
analytical prowess in Indid’s electoral landscape.
With a rich background in corporate and
investment banking, having worked with giants like
BNP Paribas and Westpac, Tiwari made a significant |
career shift to pursue his passion for political
analysis.

His expertise lies in dissecting voter behavior and
election trends through a data-centric approach,
providing strategic advice to political entities while
maintaining an independent stance. Tiwari's
contributions to major media outlets such as India
Today, NDTV have cemented his reputation as a
thought leader in electoral politics.
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CrJ G
3ifadrer faard! T Ufafsdd erdetifda fewufiarre 3ie

CUTGHAThTE €, U1l 8fTed b Tolld! Ufdeed 3f 3{uofl

A TUTIH® efddl & fT Ufde g1 hiufde 3ie fordel
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Methodology Details:

Sample size: n=1000

Random Digit Dialing (RDD) All Bihar

Results have been weighted for gender and
population proportion.

*Figures are rounded and may not total 100%.



